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Letôs be 
cool --
letôs be 
calmly 
bold
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Our Road to Cool

ÅInvest in our customersô state of mind

ÅRealize that energy isnôt merely a 
product, itôs an experience

ÅRecognize building in efficiency is the 
key to better energy experiences

ÅDesign more efficient energy 
experiences
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¬We Need to Invest In Our 

Customersô State of Mind

ÅWe may view customers as obstacles, 
default to the regulators, or ignore them

ÅIf we look into customers, we find them 
troubled

ÅOur programs may be helping us, but 
may not be helping them

Č Most customers want to be more green
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We need 
to invest
in our 
customersô 
state of 
mind
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We may 
view 
customers 
as 
obstacles
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We may 
default to 
others:
regulators ,
vendors , or 
utilities
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We may 
not view
customers 
at all 
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We can see 
customers as a 
different 
kind of 
infrastructure
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What do 
we see if 
we look 
into our 
customers?


